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Why Use Social Media?

• Connect with campus and students

• Communication Tool

• Industry Leaders

• Showcase links and photographs

• Customer and Employee Recognition

• Feedback and Reviews
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Where to Begin?

• Step 1: Strategic Plan

– Define Goals

– Develop Policies and Procedure

– Develop Social Media presence

• Step 2: Action Plan

– Open Social Media Accounts

– Spread the Word to “like”

– Foster Relationships

– Analyze Feedback

– Analyze ROI
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Twitter: The Basics

• The Basics

– Twitter: 

• Real-time information that lets you share and 
discover what’s happening now

• Stay connected

• Create a conversation about your service

• What’s for Lunch?!?
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Twitter: The Basics

• The lingo

• Tweet- 140 characters for marketing your services

• Hashtags-Create a Conversation: #gtstudents

• Tweeps- People on Twitter

• Followers- Target Market of Tweeps

• Retweets

• Mentions: @NAME

• Getting Started
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Twitter: Responding to the Community

• Hashtags-

– create a conversation 

– #GTDining #CollegeCampus #Bookstore

• Retweeting

– Say something profound!

• Direct Messages

– Shortened emails
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Examples of Feedback

• smsRob @MastersSwimming I just liked how many fun 
people were on deck for the meet! The whole event had 
a great vibe

• Wishing everyone a great and productive time @ The 
Workout ATL! RT @gatechconfserv: Welcome 
@alphaxidelta for their 2010 Workout...
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Examples of Creating Conversations

• @alphaxidelta we hope you enjoyed your stay at 
Georgia Tech for the Workout Program. See you 
again next year!

• You're welcome! Glad to have you :) RT 
@360SportsAcadem Thanks @gatechconfserv 4 
helping us host the 360 Football! Fantastic facilities

• @coffeemakergirl we hope you enjoy your say. Let 
us know if you need anything!

• @kurtisnelson all our sports camps bring in extra 
security to make sure campers aren't escaping the 
dorms past curfew
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10th and Home 
Social Media Marketing Plan

• Goals:
– Create relationships amongst residents

– Increase interest for nontraditional students

• Strategy:
– Facebook, Twitter, YouTube

– Direct E-mails

– Gain community feedback

• ROI:
– Google & Facebook Analytics

– Hootsuite.com

– Improved SEO
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QR Codes

• Bit.ly.com

• http://goo.gl/

• http://qrcode.kaywa.com/

• Placement:

– Event Posters

– T-shirts

– Business Cards

– Newspaper Ads

– Shopping Bags

– Dining Hall Cups
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Using Facebook Effectively

• Add Pictures and Videos to promote services

– Promotions and Important Information

– Events

– Staffing

– Flyers

• Join Networks

• Generate Promotions

– Drives Traffic to site

– Creates more followers

• Feedback
4/4/2011 Mandy Sheppard



18

Tools for Success

• Measures of ROI

– Betty White Facebook Campaign

– Enhanced Customer Service

– Google Analytics
• http://www.google.com/analytics

• SEO- Search Engine Optimization

• Tracks Visits

• Tracks Social Media Site Links
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Google Analytics
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Facebook
Analytics
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Tools for Success

• Customize

– Profile Picture

– Customized Tabs

– Twitter Profile Background

– Social Media Website Addresses

• Email Signature

• Link your accounts to update in unison

• Social Media Tabs on your Website

• Pre-tweet your content

– Hoot Suite: www.hootsuite.com
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Hootsuite
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What next?

• Develop Strategic Plan

• Decide on your Social Media Mix

• Create consistent branding

• Monitor Feedback and establish relationships

• Integrate tools for success
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